
T R A V E L  A N D  L I F E S T Y L E  M A G A Z I N E

P A R T N E R I N G  T O  P R E S E N T

REACHING AND CONVERTING OUR AUDIENCE 
OF QUALIFIED CANADIAN TRAVEL CONSUMERS

Travel Alerts 
Email Marketing 

Opportunities 

&



Travel Alerts
O F F E R I N G

Reach 300,000 qualified travel consumers  
with the Travel Alerts Newsletters. 
 

     •  English Speaking – 201,265 

     •  French Speaking   – 92,000

•  74% GenX and mature travellers (45-65) 

•  56% Women, 44% Men 

•  55% have HHI 100K+

N E W S L E T T E R  A U D I E N C E



Targeted Newsletters reach an 
audience interested in travel and 
who have signed up to receive 
regular thematic travel content.

T R A V E L  A L E R T S  S P E C S

•   Title (75 Characters max) 

•   Subtext (100 Characters max) & URL 

•   Images (up to 4 images)

•  $25 per thousand 

•  200,000 minimum

C O S T
DreamScapes is Canada’s premier travel 
magazine that is distributed to subscribers 
of The Globe and Mail and The Toronto Star.  
Published 4 times a year and now in its 29th 
year DreamScapes reaches an audience of 
affluent and sophisticated travellers.


